	TP-2016-0111-Call_for_oneM2M_Case_Study_material 
Liaison Statement
	[image: image1.png]






	Liaison Statement

	Title:*
	Call for oneM2M Case Study material

	Source:*
	oneM2M SC/Marcom 

	Date:*
	2016-05-16

	To:*
	oneM2M TP

	Copy to:
	

	In response to:
	

	Send replies to:*
	replies to this LS should be sent to (MARCOM Leaders)
· Sharon Oddy, oddy@iconectiv.com

· Ultan Mulligan, Ultan.Mulligan@etsi.org
· Changho Ryoo, TTA chang@tta.or.kr 

	List of attachments:
	n/a

	Template Version:23 February 2015 (Dot not modify)


Need for case studies

To promote oneM2M properly requires proof points. Ideally, a rich selection of commercial products and numerous and varied deployments would serve as sufficient proof of the value and viability of oneM2M. However we don’t have the luxury of such a selection.

Recent standardization initiatives have shown the value of Proofs of Concept and other such demonstrations of a standard in action. oneM2M has the basis of proofs of concept in some of the demonstrations prepared for the oneM2M Showcase events. In addition, we are aware of some research projects or early-stage deployments of oneM2M which could be better known about.

It is proposed to develop the concept of oneM2M Case Studies to be documented on the oneM2M website, to satisfy this need for proof points.

Case study source material and format

The purpose of the case study material is primarily to sell oneM2M as a viable and well-supported standard and technology. oneM2M case Studies should document innovative or interesting uses of oneM2M to solve an M2M or IoT problem, especially in a way that no other M2M or IoT technology can. Some of the oneM2M Showcase demonstrations could be documented to become case studies. In addition, some early deployments of oneM2M could feature as case studies. Case studies will be proposed and written by oneM2M members who should supply the text, images and video. Use can be made of the video footage shot at the various oneM2M Showcase events.

Case studies are for presentation on the oneM2M website in a new menu item under the Insights menu. Therefore they can be documented with any (reasonable) length of text, with diagrams, photos and videos (if available for embedding from a public video streaming site). The documentation of a case study should outline the problem or issue faced, how oneM2M was applied (including technical detail if necessary) and the results obtained or impact of the adoption of oneM2M. Case studies should identify the companies or organizations involved. 

Each case study should also be presentable in a shortened format, designed to fit onto a single-sheet (double-sided) handout in A4 or US Letter paper size.

In addition to publication on the oneM2M website, one or more press releases may be distributed announcing particularly interesting case studies, or announcing the series of case studies. Some case studies may give rise to more detailed documentation in a white paper, or a collection of case studies can be prepared as a single document. 

Process
oneM2M case studies are written by the membership, who supply drawings, images, links to videos etc. to support the documentation. oneM2M Marcom decides on the publication of case studies. 
An initial proposal for a case study shall be submitted to oneM2M Marcom for acceptance. If accepted, the submitter will be invited to prepare the complete case study. Marcom will again need to agree to its publication and may choose to modify or edit the contents (keeping the author informed). 

oneM2M and its Members and Partners should be granted the right to copy and distribute complete case study content, including text, images and video. 

Open Call for Case Study Proposals

oneM2M Members and Partners are invited to submit proposals for case studies to Marcom.

Please send the following information in an e-mail to the Marcom chair or one of the Marcom vice-chairs, clearly identifying it as a proposal for a cast study:

· Name of Member/Partner proposing the case study

· Principal contact person & their contact details

· Names of other members/partners involved in the case study

· Names of other organizations who are not oneM2M members/partners involved in the case study

· Brief description (1-3 paragraphs) outlining the case study. Please identify what is being demonstrated, and why it is of interest. Please indicate whether this is a real deployment of oneM2M, or a pre-commercial study/trial/proof of concept or a research project.

· Please indicate whether or not you will be willing to make the PDF short form of the case study available for copy and distribution in whole to oneM2M and its members & partners.

There is no deadline for case study submissions. Submissions can be made at any time throughout the year.
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