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	MINUTES

	Meeting title:
	MARCOM 20.2

	Chairs:
	Chair: Richard Brennan, Telxxis LLC (TIA)    
 rbrennan@telxxis.com 

Vice Chair:  Ultan Mulligan  (ETSI)

Ultan.Mulligan@etsi.org 

Vice Chair:  Changho Ryoo  (TTA)

3gppspm@tta.or.kr 

	Secretary:
	Shizhuo ZHAO (CCSA) 
/ 
Gerry McAuley (ETSI)

	Meeting Date:
	2014-10-07

12:30 UTC

	Meeting Details:
	Teleconference - Go-To-Meeting; 

https://www2.gotomeeting.com/join/195704890  

	Intended purpose of

document:
	 Decision

 Discussion

 Information

 Other <specify>
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 MARCOM 20.2 Agenda – 07 October 2014
1
Opening of meeting 

1.
Welcome
Richard opened the meeting and drew the participants attention to the one2M notices on the cover the cover page of the agenda.
2.
Schedule:   07 October 2014- 12:30 UTC to 13:30 UTC (1 Hour)
3.
Participation:

Partners Type1:
Partners Type 2:
Members / Guests

2
Review and Approval of Agenda


· MARCOM-2014-0090-Agenda_MARCOM_20-2_2014-10-07 (this document)
3
Review and Approval of previous Minutes 

· MARCOM-2014-0091-Minutes MARCOM 20-1   (via AbC)
4
Discussion areas & Contributions
4.3
MARCOM Processes 

1. Budget Review 
(Joint with FC)
MARCOM-2014-0085-ETSI_updates_to_2015_MARCOM_budget
MARCOM-2014-0086-Proposed_revision_to_2014-085
MARCOM-2014-0089R01-Budget_MARCOM_2015-_FC_feedback
There was a discussion on each item and on-line changes were made. Richard will 

upload the revised version. 

Some of the main points raised were:

· There was a request to review the relationship with the PR agency in the December/January timeframe.

· This should be the maximum budget to allow us to continue with the PR agency if we so decide.

· Three man-months and 43k for the PR agency has no headroom.

· One man-month to manage speakers for 12 events is very efficient.

· No comments on the sales ware category
· Web Hosting should be $1800

· Social media has been reduced to twitter only.

· MARCOM should propose this to the SC for 2015.

· FC will provide the overall budget

· Request for more breakdown and clarity on what the Secretariat resources will be cover.

· What will MARCOM achieve with this budget? What will happen if we don’t allocate this budget? This needs to be made clear to SC.
There was insufficient tome to discuss the other agenda items. An additional call will be scheduled for next and announced by email.
7
Planning for next Meeting(s)

Conference Calls: (numbered in relation to SC meetings)

2014 Schedule 
MARCOM #20.2
07 Oct 2014 
(Tuesday)
12:00 12:30 UTC  (Conflict with PRO)
MARCOM #21.1
04 Nov2014 
(Tuesday)
22:00 UTC
(Standard time)

MARCOM #21.2
03 Dec 2014 
(Tuesday)
22:00 UTC
8
Any other business

9
Closure of meeting


Annex 1
Participants list

	Last Name
	First Name
	Organisation

	Barclay
	Steve
	ATIS

	Brennan
	Richard
	TIA

	Brown
	Phil
	Interdigital

	Da Silva
	Francisco
	Huawei

	Elena
	Corinne
	ETSI

	Forbes
	Ray
	Ericsson

	Hughes
	Karen
	ETSI

	Kim
	Peter
	TTA

	Kito
	Takatsugu
	ARIB

	Layman
	Lauren
	ATIS

	McAuley
	Gerry
	ETSI

	Mitchel
	Victoria
	TIA

	Matsuo
	Kazunori
	TTC

	Mulligan
	Ultan
	ETSI

	Newbury
	Seth
	OMA

	Nurse
	Peter
	Qualcomm

	Obata
	Kenji
	TTC

	West
	Jeff
	TIA
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