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Memorandum of agreement
This is an agreement made between the agency Proactive International PR Limited of Southwell, Nottingham, UK and TTC (Telecommunication Technology Committee), Japan, acting as a partner on behalf of the oneM2M Global Partnership, in relation to the development and execution of a public relations strategy. The PR campaign is based on a six-month program, commencing 1 February 2015 through to 31 July 2015.
1.0 Agency Responsibilities
1.1 
Advise where required on any of the news stories being written within the organization 

1.2 
Update the journalist/analyst focused Question and Answer document to be released with other news releases to give a better understanding of the organization and its objectives (this should also appear on the website)

1.3 
Research and develop a global media and analyst database for oneM2M. This will be a constant ongoing development and will involve more than the telecoms media

1.4 
Research, write and edit a further 3-4 news releases across the campaign period. These will most likely be related to oneM2M webinars, new partners joining, and oneM2M showcases
1.5 
Providing URL coverage of all press coverage generated by the news output

1.6
Media outreach on the back of each news release to gain relevant press and analyst interviews promoting awareness and education of oneM2M 


1.7
Searching out and following up on feature article possibilities in the trade media of several verticals


1.8
Working with member companies to encourage their PR departments to promote their own involvement in oneM2M


1.9 
Promote new members joining oneM2M


1.10
Look for industry award categories that are a good fit for M2M case studies from member companies

1.11
Look for quotes and endorsement from member companies about the value of being a part of oneM2M
 

1.12
Perform analyst outreach, seeking opportunities for oneM2M officials to brief industry analysts
1.13
Seek suitable event endorsement and speaking opportunities
1.14
Promoting the series of webinars planned looking for engagement from press and analysts to attend the webinars and gain coverage on the content

1.15
Act as oneM2M Press Office, handling media and analyst enquiries


1.16 
All senior management and executive time in running the programme     
1.17
Provide a status, PR activity, and contacts report to oneM2M on a monthly basis
 2.0
Payment and Termination of Contract
The agency will be contracted from 1 January 2015* to 31 July 2015. Based on the seven-month project, the sum payable will be £2,310 + VAT per month** and invoiced to the client accounts department at the end of each month up until 31 July 2015.
This includes all account management time, account administration time, research, media liaison, telephone, e-mail and fax work, online editorial delivery and monitoring and conventional press coverage monitoring.
Payment terms are strictly 30 days net. The agency reserves the right to charge interest at 5% over base rate per month for all overdue balances.
*Contract date starts 1st January, overlapping the previous Proactive PR-ETSI contract, to enable invoicing January 2015 directly to TTC.
**The only exceptional cost which may occur would be travel to meetings and events, subsistence and accommodation but all such costs would be agreed with you beforehand.
Divisibility Clause:
This contract is divisible. Each delivery made hereunder shall be deemed to arise from a separate contract and shall be invoiced separately; any invoice for a delivery shall be payable in full in accordance with the terms of payment provided for herein, without reference to and notwithstanding any defect of default in delivery of any other instalment.

Dated

Dated
?? February 2015

………………………………………
Signed

Signed

                                       ……………………………………..
The agency
Brian Dolby 
Founder and CEO

For and on behalf of
Proactive International PR 



The Client
_____________________________

for TTC
on behalf of
oneM2M Global Partnership


