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oneM2M Notice

The document to which this cover statement is attached is submitted to oneM2M.  Participation in, or attendance at, any activity of oneM2M, constitutes acceptance of and agreement to be bound by terms of the Working Procedures and the Partnership Agreement, including the Intellectual Property Rights (IPR) Principles Governing oneM2M Work found in Annex 1 of the Partnership Agreement.

New Affiliate status in Partnership Agreement
A proposal has been developed by the Methods and Procedures committee to introduce a new Affiliate status in oneM2M (renamaing the exsting use of Affiliate to Ancillary). This will introduce changes in the Partnership Agreement.
The Affiliate status would be granted to a member-based organization who could not or does not wish to become a Partner Type 2. An Affiliate would have the right to attend the Steering Committee and the Technical Plenary and make contributions for information. An Affiliate would have no voting rights and cannot submit technical content.

Proposed obligations on Affiliates

The draft Partnership Agreement proposes specific marketing obligations on Affiliates:

An Affiliate  shall undertake all the following:

· Promote oneM2M at least twice a year, either:

· during a dedicated oneM2M event organized by the Affiliate

or


· during an already existing event organized by the Affiliate.

or

· during an M2M/IOT event organized by a 3rd party organization

The events should foresee the presence of members of the Affiliate and should be open to the general public.

· Promote its Affiliate status and promote oneM2M progress in its website, and include a link to the oneM2M website.

Marcom is invited to discuss these obligations and how best to manage them if they are accepted and put in place.
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