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oneM2M IPR STATEMENT

Participation in, or attendance at, any activity of oneM2M, constitutes acceptance of and agreement to be bound by all provisions of IPR policy of the admitting Partner Type 1 and permission that all communications and statements, oral or written, or other information disclosed or presented, and any translation or derivative thereof, may without compensation, and to the extent such participant or attendee may legally and freely grant such copyright rights, be distributed, published, and posted on oneM2M’s web site, in whole or in part, on a non-exclusive basis by oneM2M or oneM2M Partners Type 1 or their licensees or assignees, or as oneM2M SC directs.
1 Recipient
This liaison is addressed to oneM2M Steering Committee for consideration and passing on to the forthcoming oneM2M Marketing and Communications group.

2 Introduction

At oneM2M Technical Plenary #1 meeting (24-28 September 2012), the TP initiated a task within the joint working group encompassing Requirements and Architecture (hereafter referred to as the “joint WG1/WG2”) entitled “Benefits of oneM2M Technology” per contribution oneM2M-TP-2012-0049R01. The goal of this task was to produce a publicly presentable document describing the potential benefits of oneM2M technologies for the purpose of triggering feedback from the deliverable’s audience regarding requirements. The deadline for the deliverable was TP#2 (10-14 December 2012).

The document was developed during conference calls of the joint WG1/WG2 in the time between oneM2M TP#1 and oneM2M TP#2. During the drafting process, the joint working group determined that use of terms such as “cost” and “price” in the deliverable warranted the attention of the Steering Committee.  At the direction of the Steering Committed during SC#3 meeting, action item Action SC#3-05 was assigned to WG1/WG2 co-convenors.  This action item resulted in the following conclusion:

1. Close the task at TP#2;
2. Liaise the deliverable to oneM2M SC as input to materials that may be produced by the forthcoming oneM2M Marketing and Communications group. 
3 Status of the Deliverable

The joint WG1/WG2 agreed at TP#2 that the attached document reflects general consensus of the joint WG1/WG2.  Any points of contention are noted in the attachment. oneM2M TP endorsed the document for liaising to oneM2M SC, with the intent that the SC pass it to the forthcoming oneM2M Marketing and Communications group.
4 Requested Actions
3. Participation: Some oneM2M TP participants will be interested to continue working on this task within the oneM2M Marketing and Communications group.oneM2M TP requests the oneM2M Marketing and Communications group to inform oneM2M TP how and when oneM2M TP participants may participate in this task.
4. Intended Audience: Slide 2 of the attached document lists the intended audience for this presentation. oneM2M TP encourages the oneM2M Marketing and Communications group to develop contacts key stakeholders in this audience for the purpose of obtaining feedback.
5. Aggressive Timeframe: The goal of the oneM2M TP task was to trigger feedback regarding requirements as oneM2M TP believes that this is critical for the success of oneM2M.  We note that oneM2M TP has just started a short phase of collecting requirements from oneM2M members, and consequently oneM2M TP will only be able to adjust requirements if feedback is received within the next few months. For this reason, oneM2M TP implores the oneM2M Marketing and Communications group to make all haste in engaging with the intended audience.
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