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oneM2M – paving the way for a new world of communications.
 
Following a telephone briefing and exchanges of emails between Proactive International PR and Ultan Mulligan and Richard Brennan of oneM2M, Proactive PR has developed a five-month programme of activity to support the organisation through a crucial stage in its development. Working alongside and in co-operation with other resource available to oneM2M, Proactive PR will carry out all of the following activities:-


Advise where required on any of the August news stories being written within the organisation concerning the specifications release


Prepare a journalist/analyst focused Question and Answer document to be released with other news releases to give a better understanding of the organisation and its objectives (this should also appear on the website)


Research and develop a global media and analyst database for oneM2M. This will be a constant ongoing development and will involve more than the telecoms media


Research, write and edit a further 3-4 news releases across the campaign period. These will most likely by a follow-up on the first specifications release, a preview of the ETSI Showcase, a keynote speakers release and possibly a Thought Leadership piece. We expect stories will be identified as the campaign moves forward


Providing URL coverage of all press coverage generated by the news output


Media outreach on the back of each news release to gain relevant press and analyst interviews promoting awareness and education of onM2M on the build up to the 9th December showcase


Searching out and following up on feature article possibilities in the trade media of several verticals


Working with member companies to encourage their PR departments to promote their own involvement in oneM2M


Promote new members joining


Look for industry award categories that are a good fit for M2M case studies from member companies


Look for quotes and endorsement from member companies about the value of being a part of one M2M


Write, edit and obtain approval for a white paper of 5,000 words. We also suggest a 300-word version for online use and can also be used by journalists for follow up articles 


Promoting the series of webinars planned looking for engagement from press and analysts to attend the webinars and gain coverage on the content


Media outreach to gain promotion of the event and obtain attendance of relevant press and analyst contacts at the December 9th showcase event or to encourage attendance to watch online if live streaming is chosen as an option


Act as a oneM2M Press Office, handling media and analyst enquiries


All senior management and executive time in running the programme

All this activity, with the exception of travel costs, which would be pre-agreed, will be carried out by Proactive PR for a monthly fee of £2,310 per month for a five month period, expected to officially operate from September 1 until January 31, 2015. Should Proactive PR’s appointment be confirmed in time, we will however start work immediately at no additional charge and we will issue the member-generated specification announcement to our media list – and monitor the results – again without charge.

Other ideas that could be considered as part of the programme:


Live streaming of the 9th December showcase event, so can be viewed around the world, this also allows for inbound marketing with data capture for those who register to attend the event online and also provides video content for use on social media 


Social media development on the build up to the event showcase in 9th December and building an online presence and following for oneM2M


Member case studies promoting the benefits of membership of oneM2M

We look forward to hearing from you.

 

Best Regards,

 

Brian and Joanne
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