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Completed Activity

3

● oneM2M introduced and re-acquainted with global publications including a tailored pitching program 

to APAC, Africa, South America and Australia media

● Feature articles and interviews published in top-tier publications, including Architecture & Governance, 

Pipeline and The Fast Mode

● Article drafted and securing placement on the Sustainability whitepaper

● Management of Sponsored Linkedin Campaign, totalling 4 posts that achieved 49,543 impressions and 

405 link clicks in total.



Media Outreach



Media Outreach > Key highlights

• Three rounds of pitching carried out to re-acquaint and introduce oneM2M to the media

• Identification of key publications actioned in the APAC, South America, Africa and Australia regions with a 
tailored pitching program

• With opportunities arising from the PPR pitching:

For Australia and New Zealand
Opportunity not taken

For Asia 
Opportunity not taken



Feature Articles



Feature Articles > Highlights
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1 2 214k2
Potential 

monthly 

digital reach
(of those published)

Still to comePublished Additional 

Opportunities 

not taken



Feature Articles > Published
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19,200

Monthly  Web 
Visitors

https://www.architectureandgovernance.com/applications-technology/what-to-expect-with-iot-in-2023/


Feature Articles > Still to Come
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10,300

Monthly  Web 
Visitors

Parsing IoT’s 2023 

Prospects
Publication date: 

January 2023

185,000

Monthly  Web 
Visitors

Standardization is 

key for Metaverse 

Success
Publication date: 

January 2023



Social Media



Social Media > Sponsored 
Linkedin Activity 
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Overall Results 

Impressions: 20,580

Link clicks: 155

Cost per click: $0.06

CTR: 0.75% 

SSC White Paper Promotion Report



Social Media > Sponsored 
Linkedin Activity 
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Overall Results 

Impressions: 14,262

Link clicks: 143

Cost per click: $0.70

CTR: 1% 

Global Conference Campaign 



Social Media > Sponsored 
Linkedin Activity 
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Overall Results 

Impressions: 14,701

Link clicks: 107

Cost per click: $0.93

CTR: 0.73% 

Global Conference Campaign post 2 



Future 
Recommendations



Future Recommendations

● Remain consistent and continuous in media outreach through press releases and feature articles

● Continue with a targeted sponsored social media campaign 

● Develop a media campaign for engaging system integrators and providers

● Continue to instil oneM2M value proposition in all media relations

● Grow messaging around Mobile Edge Computing with upcoming 2023 whitepaper



Thank you
Any questions?
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