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Background
It is common practice in industry organizations to have an “Industry Liaison Committee” that is considered the gateway of the organization to review, establish, manage and maintain formal liaison relationships with other organizations such as SDOs, open source foundations and projects, consortia and alliances, certification and testing bodies, government entities, agencies, etc. These committeess are also tasked to do the initial IPR policy compatibility examination, and if deemed necessary probe the IPR/legal group of the organization. To that end, the organization’s webpage has a specific link in which all the collaborations are listed. Such a list / information is not only beneficial for the members of the organization, but it also privdes great external exposure to an organizations’s relationships and its willingness to collaborate with relevant stakeholders in the same space.
The purpose and nature of the relationships can vary, e.g. to generate or receive requirements, to create joint specifications, to make refernce to external specifications, to organize joint test ativities, to upstream specifications, and ultimately minimze overlaps. 
These committess either operate under the Board of Directors / Steering Committees or are dedicated Working Groups who report to the BoD/SC for final approvals. 
Below are a few examples of such operations in other organizations:

http://www.iiconsortium.org/wc-liaison.htm 

http://www.iiconsortium.org/liaisons.htm
https://www.osgi.org/about-us/board-officers/#lec
https://openconnectivity.org/foundation/our-partners
http://openmobilealliance.org/about-oma/collaborating-with-oma 

Problem Statement
Such a committee / activity / visibility is missing in oneM2M. Creating industry relationships are often initiated by individual delegations or lands on the Technical Plenary officers to somehow pursue and/or decide on the relationship. While companies and/or TP have carried out these initiatives so far, the engagements are not well structured, documented nor visible to the community or the outside world. Perhaps not easy either for other organizations who may wish to seek collaboration with oneM2M which currently does not have a single point of liaison contact. There are numerous organizations that oneM2M has relationship with; please see attachment.
With oneM2M now working on its Release 3 and playing a more mature and larger role in the IoT/M2M and becoming larger than ever, it is important to ensure a well established industry liaison process. Engagement with verticals is crucial for oneM2M Release 4. Such a function would also remove some of the burden from both the TP, and the LG which is quite a busy group who may not have the entire technical background for every collaboration either. 

Proposal
Steering Committee is invited to discuss and approve creating an Industry Liaison Committee and its charter. The committee could be a branch of SC, or opertae under TP but reporting to SC for approval. 
If agreed, then discuss appointing a Chairman.

Task the Marketing Group to create an internal email list.

Task the Marketing Group to create a webpage for this activity, and to maintain and update the information. 
The webpage should include the outcome of an ongoing initiative in the Marketing Group which is to create a visual depiction of the IoT/M2M ecosystem that shows how various players connect and complement each other in relation to oneM2M; the attachment.
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